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Syllabus
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Three Year B.B.S. Pass Course

Effective from the Session: 2013–2014

National University
Syllabus for 3 years B.B.S. Pass Course

Paper: Marketing
Session: 2013-2014

The Courses of Study for B.B.S. Pass in Marketing shall extend over a period of three academic years comprising Six papers with marks as indicated below:
	Paper Code
	Paper
	Paper Title
	Marks
	Credit

	First year 

	112301
	Paper-I
	Principles of Marketing
	100
	4

	112303
	Paper-II
	Export-Import Management
	100
	4

	Second year 

	122301
	Paper-III
	Marketing Promotion
	100
	4

	122303
	Paper-IV
	Marketing Management
	100
	4

	Third year 

	132301
	Paper-V
	Legal Aspects of Marketing
	100
	4

	132303
	Paper-VI
	Agricultural Marketing
	100
	4

	
	
	Total =
	600
	24


Detailed Syllabus

First Year
	Paper Code
	Paper
	Paper Title
	Marks
	Credit

	112301
	Paper-I
	Principles of Marketing
	100
	4


1. Introduction:

Definition, core concepts, importance, scope and functions of Marketing. Marketing management philosophies. Marketing challenges in the new millennium.

2. Environment:

Definition, influence of micro and macro environment on marketing . Responding to the marketing environment.

3. Consumer Buying Behavior:

Definition, characteristics and model of consumer behavior. Factors affecting consumer behavior. Types of  buying decision behavior. Stages in the buying decision process.

4. Market Segmentation, Targeting and Positioning :

Definition, benefits, and bases of market segmentation. Market Targeting, Evaluating and selecting target markets. Market Positioning, Strategies for market positioning, choosing a positioning strategy.

5. Marketing Mix:

Definition, elements of Marketing mix, Factors affecting marketing mix.

6. Product:

Definition, Levels, Classification, Consumer product and Industrial Product, New product development process, product life cycle.

7. Price:

Definition, Objectives, Pricing considerations, General approaches of pricing.

8. Place/Distribution:

Definition, Objectives, Functions, Importance, Types, Channel selection, Retailing , Wholesaling .

9. Promotion:

Meaning, Importance, Objectives, Promotion mix-advertising, personal selling, sales promotion, public relations, Direct Marketing, On-line Marketing.

10.  Service and Non-profit Marketing:

Definition, Characteristics, Importance, Classification, Strategies for service marketing, Profit Vs Non-profit marketing. Strategic programs for non-profit organizations. Non-profit organizations in Bangladesh.

Text Book:

1. Philip Kotler & Gary Armstrong: Principles of Marketing .
Reference Book: 

1. William J. Stanton, Michael J. Etzel & Bruce J. Walker: Fundamentals of Marketing. 

	Paper Code
	Paper
	Paper Title
	Marks
	Credit

	112303
	Paper-II
	Export-Import Management
	100
	4


1. Introduction to Export-Import Management:

Meaning, features, scope, functions of export and import management, Factors affecting export and import management, Export management versus import management. Export management versus export marketing, Problems and remedies in export and import management.

2. International Trade Theory:

Meaning of international trade, Historical perspective of international trade theory, The absolute cost advantage theory, the theory of comparative cost and modern theory of international trade. Comparison of modern theory with classical theory of international trade. 

3. Terms of Trade, Balance of Trade and Balance of Payments:

Meaning and analysis of terms of trade, Factors influencing the determination of terms of trade, Methods of determining the terms of trade, Meaning of balance of trade, Meaning and nature of balance of payments, Distinction between balance of trade and balance of payments, Items included in balance of payments, Classification of balance of payments. Causes of disequilibrium in balance of payments, Measures for correcting adverse balance of payments.

4. Export policy decision of a firm:

Export policy decisions, Areas of export policy and decisions, Factors influencing export business, Market selection, Mode of entry.

5. Export Costing and Export Pricing:

Meaning, objectives & importance of export costing and export pricing, Methods of export costing and export pricing, Factors determining export pricing.

6. Export Finance:

Meaning and need for export finance, Pre-shipment finance or packing credit. Procedures of obtaining Pre-shipment credit, Post-shipment finance, Procedures of obtaining Post-shipment finance.

7. Export Procedure and Documentation:

Registration procedure, Procedure in export trade, Export documentation, Procedure for realization of export incentives.

8. Export Marketing in Bangladesh:

Features, Pre-requisites and importance of export marketing in Bangladesh, Size of export sector,Traditional and non-traditional export items, Export marketing problems, Future prospects in export sector, Export processing zone in Bangladesh, Role of EPB, FBCCI, BGMEA, BSC, TCB, ICCI, CCIE and Sea-air-land port, Export marketing environment around the world, Review of export import policy (current policy).

9. Import Procedure:

Registration procedure, Procedure in import trade, Steps involved in opening L/C. Retirement of documents, Steps involved in clearing goods, Back to back L/C. Import procedure of industrial goods and commercial goods.

Text Books:

1. Dr. M.M. Verma &  R. K. Agarwal: Export Management, King Books Educational Publishers, Delhi, India.

2. Export-Import Policy, Ministry of Commerce, Govt. of the People’s Republic of Bangladesh.
Second Year
	Paper Code
	Paper
	Paper Title
	Marks
	Credit

	122301
	Paper-III
	Marketing Promotion
	100
	4


1. Marketing Promotion  and Communication:

Meaning, objectives, importance, tools of marketing promotion, characteristics of promotion tools, steps in promotion planning, setting the total promotion budget, promotion mix, factors affecting promotion mix, promotion mix at different stages of product life cycle. Marketing communication: meaning, importance, characteristics of good communication, communication process, steps in developing effective marketing communication.

2. Advertising:

Meaning, objectives, importance, classification of advertising. Media decisions: factors affecting selection of media, types of media. Advertising budget: meaning, factors affecting advertising budget, methods of advertising budget. Advertising appeals: meaning, factors affecting the advertising appeals, methods of advertising appeals. Advertising copy: meaning , features, approach to writing a copy. Headline: meaning, types, qualities of good headline. Illustration: meaning, objectives and methods. Layout: meaning, objectives, principles and types of layout. Advertising campaign: meaning , factors affecting planning of the campaign. Measuring the advertising effectiveness: objectives, methods of measuring the advertising effectiveness. Advertising in Bangladesh: history, importance, limitations.

3. Personal Selling:

Meaning, role, the process and model of personal selling, personal selling responsibilities, measuring the performance of personal selling, knowledge about product, knowledge about company. Prospecting: importance, techniques for prospecting, need and use of prospect information, sources of prospect information. The selling process: planning the sales presentation, requirement of the successful sales presentation, why people object, methods and techniques for handling objections, closing the sales, recruitment, training and motivating the sales force.

4. Sales Promotion:

Meaning, objectives, planning a sales promotion, techniques of consumer sales promotion, sales force sales promotion and trade sales promotion, measuring the performances of sales promotion, sales promotion activities in Bangladesh.

5. Public Relations & Publicity:

Meaning, characteristics, importance, functions, tools of public relations, process, measuring the effectiveness of public relations, decisions in public relations publicity, meaning, objectives, forms, publicity versus advertisement.

6. Direct Marketing:

Defining direct marketing, growth, benefits to buyers, benefits to sellers, customer data base and direct marketing, forms of direct marketing.Online marketing, online marketing and electronic commerce, conducting online marketing, the promise and challenges of online marketing.

Text Book:

1. George E. Belch and Michel A. Belch: Advertising and Promotion, Irwin/McGraw-Hill.

Reference Book: 

1. Dirksen, Kroeger and Nicosia: Advertising Principles, Problems and Cases, Richard D. Irwin Inc.
	Paper Code
	Paper
	Paper Title
	Marks
	Credit

	122303
	Paper-IV
	Marketing Management
	100
	4


1. Introduction: Definition, tasks, marketing management process, marketing challenges in the new millennium.

2. Strategic Planning: Meaning, steps in corporate and division strategic planning, business unit strategic planning, Marketing planning, implementation and control.

3. Product Strategy: Individual product/service decision, product line decisions, product mix decisions, new product development, strategies at different stages of product life- cycle.

4. Pricing Strategy: Steps in setting the price, new product price strategies, product mix pricing strategies, price adjustment strategies and price changes.

5. Distribution Strategy: Channel design decisions, channel management decisions, channel dynamics, channel conflict, cooperation and competition, physical distribution and logistics management.

6. Promotion strategy: Advertising- meaning, importance, major decisions, Personal selling- definition, personal selling process, Sales promotion- objectives, tools, Public relations- major tools and decisions, direct marketing growth and benefits, forms, online marketing.

7. Dealing with the Competition: Steps of competitor analysis, market leader, challenger, follower, and nicher strategies.

Text Book:

1. Philip Kotler : Marketing Management, 11th edition.
Reference Book: 

1. Donald S. Tull & Lynn R. Kaile: Marketing Management.

Third Year
	Paper Code
	Paper
	Paper Title
	Marks
	Credit

	132301
	Paper-V
	Legal Aspects of Marketing
	100
	4


1. An Overview: Meaning of Legal Environment-Rationale for Understanding Legal Environment-The Demand for Legislation- The Demand for Consumer Protection-Law Influencing Marketing Decision-Law against Deceptive Practice.

2. Law of Contract: The Detail of Essentials of Law of Contract, Termination and Breach of Contracts.

                3.Sale of Goods Act: Essential Elements, Transfer of Ownership 

                  Conditions and Warranties.

4.Other Important Acts: Agricultural Produce Markets Regulation Act-1964, Bangladesh Control of Essential Commodities Act-1956, Hats and Bazar Ordinance-1959, Pure Food Ordinance- 1969, Trade Marks Act-1940, Patent Design Act-1911, Standards of Weights and Measure Ordinance-1982, Drug Policy-1982, The Payment of Wages Act-1936, The Industrial Relation Ordinance-1969, The Shops and Establishment Rules 1970 Consumers Protection law- 2009, Other Laws. Acts and Ordinance relating to Marketing.

Text Books: 1. Commercial Law, A.K.Sen and J.K.Mitra, The World 

                       Press Pvt. LTD, Calcutta.
              2. A Manual of Mercantile Law, M.C. Shukla, s. chand & 

                      Company Ltd, New Delhi

Reference Book: Relevant Statutes and Manuals.
	Paper Code
	Paper
	Paper Title
	Marks
	Credit

	132303
	Paper-VI
	Agricultural Marketing
	100
	4


1. The Analytical Approach: The Agricultural Marketing System, A Framework of Theory for Market Analysis, Agricultural product and Marketing.

2. Food Market and Institutions: Food Consumption and Marketing, Food Processing and Manufacturing, Food Wholesaling and Retailing, The International Markets for Food.

3. Prices and Marketing Costs :Price Analysis and the Exchange Function, Demand and Supply for Farm Product, Cyclic Movement in Production and Prices, Seasonal Price Movement, Hedging in Future Contracts, Effects of Speculation in Future Contracts.

4. Functional and Organizational Issues The Changing Organization of Food Markets, Cooperative Marketing, Market Information, Standardization and Grading, Transportation, Storage.

5. Government and Agricultural Marketing Government Price, Income and Marketing Programs, Food Marketing Regulation.

6. Marketing System of Some Agricultural Commodities: Jute, Rice, Tea, Mango, Leather, Paultry, Shrimp, Sugar, Salt, Vegetables etc.

Text Book: 1. Marketing Farm Products, Geoffrey S, Shepherd & Gene A. Futrell, The lowa  State University Press/Ames

Reference Book: Marketing of Agricultural Products, Richard L. Kohls & Joseph N. Uhi, Richard Irwin Inc.
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